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Ontario ACTRA's e )
membership has become 50%

more diverse in recent
years.

I SEXUAL IDENTITY

31% of all non-heterosexual OAC respondents joined ACTRA between
2011-2015 compared to 22% of all heterosexuals.

51%

ACTRA Toronto and ACTRA
Ottawa asked their
members to complete a
demographic survey. With
members’ consent, the
anonymized data was then
linked to ACTRA's records of
performer earnings for the
year 2016.

WAGE GAPS:
ALL PRODUCTIONS

The Ontario ACTRA Census data
shows that significant wage gaps
exist for female performers and
also for performers who identify
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Results were then
compared to the
demographic data
from the Canadian
Government census

WAGE GAPS:
BY PRODUCTION TYPE

Wage gaps for female performers and
performers who identify as ethnically

MALE diverse are significantly larger in Canadian
-11% FEMALE TV productions than in non-Canadian TV
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from the productions that shoot in Canada.
same time NON The gender wage gap is greater in

eriod. ALLICIAE  commercials than in other productions.
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DIVERSE The ethnic diversity wage gap is smaller
in commercials than in Canadian TV

We learned productions.
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Find out more about the
Ontario ACTRA Census at

actratoronto.com
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